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FARMER PROSPERITY MAKES CHOCOLATE TASTE BETTER 
Uncommon Cacao launches 2016 transparency report 

 
Berkeley, CA: The women of Uncommon Cacao are on a mission to revolutionize the global 
cacao supply chain. They work with farmers across six cacao supplying countries and connect 
them with 100+ chocolate makers globally, building authentic, long-term relationships across the 
supply chain to create stability and success for all. After years of producing reports 
communicating the social impact associated with their triple-bottom-line cacao sourcing business 
they have added radical price transparency to their reporting. This is a global first in the cacao 
industry with the potential to create shock waves in an opaque supply chain. 
 
“Everyone loves chocolate but few people understand the deep problems of cacao farmer poverty 
in the supply chain. We believe transparent pricing is a first, big step toward greater equity,” says 
Maya Granit, co-founder and Managing Director, Uncommon Cacao. “We are using for-profit, 
social impact business to drive greater social and environmental impact across the supply chain. 
We’re not a non-profit – we’re using the collective purchasing power of craft chocolate to help 
usher in a new paradigm. Many companies are recognizing the importance of systems change in 
our world today. It’s exciting to be counted among these entrepreneurs.” 
 
Uncommon Cacao is walking this walk. Earlier this year the company, which currently sources 
and sells cacao to over 100 craft chocolate makers globally, achieved B Corp certification and 
participated in the invite-only, inaugural class of the Unreasonable Goals accelerator program 
focused on the U.N. Sustainable Development Goals. Uncommon Cacao’s founder and CEO, 
Emily Stone, is the first Ashoka Fellow in the specialty chocolate supply chain. Over the last two 
years the Uncommon team has added 4 new origin countries to their network: Bolivia, Dominican 
Republic, Haiti and Colombia, and increased imports by almost 100%. Uncommon Cacao is also 
set to open a new funding round for impact minded investors and venture capitalists next month. 
 
Some additional impact metrics: 

• 61% annual farmers’ revenue increase for Uncommon farmers (2016) 
• 353% increase in Uncommon farmer network (2016)  
• 75% of the core team are women under 35 
• 3,194 hectares of cacao cultivated in Uncommon network (2016) 
• 300,000+ cacao saplings planted through their network in 2016 and 2017 

 
About Your Company: Uncommon Cacao believes farmer prosperity is a key ingredient in good 
food. Uncommon Cacao offers some of the highest quality, highest farmer impact cacao available 
today. We are transforming the global cacao economy and driving impact for producers at origin. 
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